NETFLIX KEEPS INDIA AD PLANS
OPEN AS IT TARGETS WIDER
AUDIENCE

Netflix continues to explore an advertising-
supported model for India, with
VP, Content Monika Shergill
indicating that any rollout would
need to be built around the right
commercial model.

Shergill saidtheplatform’s
strategy is evolving towards
“Netflix foral”, whileretaining its
focus on premium storytelling
and quality. The content slate \ \
now spans films, series, reality, ]
comedy and regional programming, with South Indian
content becoming increasingly important.

Netflix isalso exploring microdramas and continuing
to evaluate cricket opportunities, including the IPL,
although any investment would need to make business
sense. The company sees Indian audiences as
increasingly lessrestricted by language, genre or format.

WARNER BROS. DISCOVERY TO
DISCONTINUE DISCOVERY+ IN INDIA

Warner Bros. Discovery is shutting down its
standal one discovery+
streaming service in India,
ending its direct-to-consumer
offering inthe market.

New subscriptionswere
stopped from September 3,
while the discovery+ app and
websitewill be discontinued on
November 3, 2026. Existing
subscribers will retain access according to their hilling
cycles, with eligible annual subscribersreceiving pro-rata
refunds for unused periods after closure.

Discovery+ programming will continue to be
available through partner platforms including Amazon
PrimeVideo Channels, JioTV+, Jio TV, TataPlay Binge,
DishTV VZY and Playbox TV.
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T 9f@l a@ UgOd @ fMq AhRTes Wa A
formm arell dieT W R & @ R

Teftees I & fo1T fosa snenfa J=a w foan
T TE T EE & A (#22)
Hifent PRI J Febal G T foh 3
Al B & (o0 FET HACTAA A=
@l ST & |

AT T HeT [ wewH bl

ORI T & forw el @ 3w
q¢ TEl B, MU & TE YW Her
T A e 991 &I § Tal
T 139 3% ®ee § fthed, AR,
Frarferer <, ®HeT AT 26T ey
N & AT AT 31289 de 0T dofl 7 3Teq 2l o 78l & |

Tefteren "Igdl TMT 97 A7 foam & Te ® AT
BT SEUNA T4 fhdbhe T 2 A6l @1 91 37 7@ %,
it il 1 Maer &1 oo & T9RT 7 wEeHe e
AT 2T | T BT | © fob Wi 297eh 31 9T, AT
I B S A 7 Y T 2
aRd ¥ FEali+ & Jar 98 UM IR g8y fREhad
I ANN H SH@ SAiae-2-
FHgH? HaT T & AR |
3 Py 91 gerfhwH o 98
&7 fean T %, Tt [Eha
U9 AN G922 3 T997 2026
& g5 w7 feU SR AR
% T 1w [t T, T4 |4 &9 & a1g, arg A
qHABEZTT B I T & [0 G712 Fwg Ferm e
IR I TéT fohan 7 |
P o1 M O 1 1 e o e ) R 3% 1 3 0| A
IR Sl ST T W T SUAe T |

12 SATELLITE & CABLETV

OCTOBER 2026



The move shifts the service towards a partner-led
distribution model rather than standal one streaming.

GOVERNMENT ADDS FOUR OTT PLATFORMS
TO DIGITAL AD NETWORK

TheMinistry of Information and Broadcasting has
expanded its government digital
advertising network by
empanelling JioHotstar, ZEES5,
Amazon MX Player and
FanCode under Category A of the
Central Bureau of
Communication.

The platforms have
agreed to the government’s L-1
rate matrix and received approval
for carrying government
communication campaigns. The
empanelment letters were issued on August 20, with the
CBC formally notifying the panel on August 27.

The prescribed connected-TV video advertising rate
isRs. 150 for 10 seconds, compared with Rs. 70 for mobile
and desktop video.

The move expands government advertising access
across streaming, connected-TV and digital video platforms.

JIO PLATFORMS GETS SEBI APPROVAL FOR
PROPOSED $3.8BN IPO

Jio Platforms, the digital services arm of Reliance
Industries, hasreceived SEBI’s approval to proceed with a
proposed IPO that could raise
around $3.8 hillion.

SEBI issued its final
observations on August 28 after Jio
Platformsfiled its draft | PO papers
in June. The company planstoissue
up to 27 crore fresh equity shares,
equivalent to about 2.9% of its post-
issue equity.

The proposed offering could
value Jio Platforms at around $137 billion, according to
people cited in the source material. If completed at the
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